


ABOUT THE PROJECT

Balmatta has always moved with purpose.

Businesses open early. Conversations begin over coffee and continue 
through offices, clinics, storefronts and boardrooms. It is one of the 
city's busiest business districts, where every day begins with 
momentum and rarely slows down.

Yet home has always asked for something different. Not another place 
to keep pace with the city. A place to step away from it.

That belief became NorthernSky EVOLVE. 





Nor thernSk y E VOLVE is  a  boutique col lection 
of  seven homes,  designed for a  quieter way of  
l iv ing in the hear t  of  Balmatta.

Its  contemporar y architecture is  guided by a 
simple idea:  one residence per f loor.  Ever y 
home enjoys an entire level  to i tself,  creating a 
rare sense of  privacy,  space and exclusivit y in  
the middle of  the cit y.

A bui lding that  values privacy over densit y and 
ever y residence feels dist inctly  i ts  own.

Here,  privacy isn't  an added feature.  I t 's  par t  
of  the architecture.



THE RESIDENCES

APARTMENT CONFIGURATIONS

3 BHK

2,505 sq. ft

BUILDING COMPOSITION

• Lower Ground – Parking 
• Upper Ground – Commercial  
• Six Residential  Floors
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TYPICAL FLOOR PLAN :
2,505 SQ.FT



PROJECT SPECIFICATIONS

• E a r t h q u a k e - r e s i s t a n t R C C f r a m e d 
structure designed as per relevant IS 
codes 

• Landscaped green spaces 

• Weather-resistant terrace roofing 

• Fire safet y compliant  bui lding

PROJECT HIGHLIGHTS

• 24×7 securit y 

• CCT V sur vei l lance in common 
areas 

• Fire detection and f iref ighting 
system 

 
• Lightning protection system

SAFETY & SECURITY



HEX #8C3D2C   RGB 140 61 44

Quarried from the coastal hillsides, so� when cut, hardened
red-brown under the sun. The primary voice of the brand.

HEX #F4F0E6   RGB 244 240 230

Warm, never clinical. All backgrounds and negative space
begin here — never pure white.

HEX #E4D1B0   RGB 228 209 176

Wet sand at low tide. Neither cream nor yellow — used for
warm neutral panels and supporting surfaces.

HEX #1B1917   RGB 27 25 23

Not pure black — it carries warmth beneath. All body text and
�ne editorial detail.

HEX #5C7585   RGB 92 117 133

A blue-grey that is not sad, just vast. Used for tonal
applications, labels, and photography overlays.

HEX #243B28   RGB 36 59 40

Nearly black, felt before it's seen. The brand's wild card —
organic, unexpected, never dominant.

≤

APARTMENT FEATURES 

•  Landscaped balconies with an automatic dr ip 
i rr igat ion 

•  Elegant toughened glass balcony rai l ings with 
premium stainless steel/aluminium handrai ls  
and f i t t ings  

BALCONIES

• Main Entrance Door:  Premium f lush door with 
natural  veneer and melamine f in ish on sol id 
t imber frames,  equipped with a  digital  
b iometr ic  smar t  lock for  secure,  keyless 
access.   

• Internal  Doors:  Premium f lush doors with 
laminate/veneer f in ish,  sol id t imber frames,  
premium hardware and cyl indr ical  locks.

DOORS

• Powder-coated aluminium sl iding windows 
with premium hardware and provision for  
mosquito mesh.

 
• Aluminium sl iding French doors with large 

glass panels for  ample natural  l ight  and easy 
balcony access.

WINDOWS
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• Living,  dining,  bedrooms and kitchen f inished 
with premium vitr if ied t i les (S ympolo or  
equivalent)  of  1600 × 800 mm 

• Toi let  wal ls  f inished with premium vitr if ied wal l  
t i les (S ympolo or  equivalent)  up to door height in  
1200 × 600 mm. 

• Toi let  f loors f inished with premium anti-skid 
vitr i f ied t i les (S ympolo or  equivalent)  of  600 × 
600 mm.  

• Balcony f looring with premium ex terior-grade 
anti-skid t i les of  1200 × 200 mm.

FLOORING

•  24-hour water supply through underground and 
overhead water storage systems.  

• Premium white sanitar y ware of  Kohler,  Grohe,  or  
equivalent make.  

• Premium chrome-plated brass CP f itt ings for  
bathrooms  

• Premium basin mixers of  Kohler  & Grohe

PLUMBING & BATHROOM FITTINGS

• Provision for  T V,  telephone and high-speed 
internet connectivit y through Optical  Fibre 
Cable (OFC),  with DTH connection point .  

• Provision for  air  condit ioning in the Living Room 
and al l  Bedrooms  

• Generator backup for common areas and 
apar tments

ELECTRICAL & COMMUNICATION 
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• Healthcare,  education,  business,  dining and 
recreation—all  within easy reach

THE NEIGHBOURHOOD
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At Nor thernSk y,  we bel ieve the best homes are those that  remain relevant 
long af ter  they are bui lt .  Ever y project  is  shaped by considered design,  

enduring qual it y,  and a commitment to creating spaces that  age with grace 
and enrich ever yday l iv ing.

D I S C L A I M E R :  T h i s  b r o c h u r e  i s  p u r e l y  c o n c e p t u a l  a n d  i s  n o t  a  l e g a l  o ff e r i n g .
T h e  p r o m o t e r s  o r  a r c h i t e c t s  r e s e r v e  t h e  r i g h t s  t o  a d d / d e l e t e / a l t e r  a n y  d e t a i l s  o r

s p e c i fi c a t i o n / e l e v a t i o n s  m e n t i o n e d  h e r e i n


